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Academics
University of Louisiana—Lafayette’s strong regional reputation, convenient course
schedule, and friendly staff make it a justifiably popular choice for ambitious local pro-
fessionals. Although students may choose to take a full course load, this “MBA program
caters to students who work full-time jobs” and attend classes in the evenings. According
to the busy bees in the program, the “curriculum is challenging and relevant,” consisting
of core courses in advanced business fundamentals like accounting, management infor-
mation systems, marketing, and finance, followed by two elective courses in a student’s
discipline of choice. In addition to the traditional program, the school operates a respect-
ed MBA in health care administration, which combines six specialized courses in that
field with five core courses from the general MBA core. 

Students are happy to report that the MBA at University of Louisiana—Lafayette is over-
seen by a team of “very knowledgeable” and “amazingly talented teachers.” While “the
faculty and staff have high expectations” for their students, they are always “willing to
assist those who ask for help.” Here, “Professors are very approachable,” and the “school
is small enough for teachers to get to know all students.” “Presentations and teamwork”
are a fixture in almost every class, and the varying professional backgrounds of MBA
candidates help to foster “rich, insightful classroom discussions and activities.” One stu-
dent agrees, “With a lot of hands-on group projects, MBA students learn a great deal
from working with other students from different backgrounds.” Likewise, the school’s
staff and administration “wants students to succeed and ensures all needs for MBA stu-
dents are met.” In terms of improvement, students would also love to see “more diverse
classes” offered, with newer topics like social media incorporated into the instruction.

For exacting business students, one of the most attractive aspects of a University of
Louisiana education is the great return on investment. As a public school, “The tuition is
very low considering the quality of education and the many great facilities.” Students
also note that the program is on the up-and-up, having “gained national
recognition/honors in the last few years” and, under the vigilant leadership of the cur-
rent administrators, constantly improving. Of particular note, the program director and
the administrative assistant who oversee the program receive top marks from students.
A current MBA declares, “Dr. Viguerie, and Mrs. Jan are AMAZING!!! They are in con-
stant communication with anybody that has questions, and they actually encourage stu-
dents to come to them with any and every question that they might have!” Similarly,
“professors are a great support system”; they “really care about teaching the students
and want to provide any help they can.” In fact, professors “go out of their way to work
with your work schedule should issues arise,” making it easier to balance work, school,
and family life. 

GENERAL INFORMATION 
Type of school Public 
Affiliation No Affiliation
Academic calendar Semester

SURVEY SAYS...
Solid preparation in:

General management, Computer
skills

STUDENTS 
Enrollment of parent 

institution 16,687
Enrollment of MBA Program 239 
% male/female 55/45 
% out-of-state 16 
% part-time 61
% underrepresented minority 18
% international 6
Average age at entry 26
Average years work experience 

at entry 5.7 

ACADEMICS 
Academic Experience Rating 81
Profs interesting rating 78
Profs accesible rating 80
Student/faculty ratio 5:1
% female faculty 35
% underrepresented minority 

faculty 14
% part-time faculty 6

Prominent Alumni  
Phillip Burguieres, Oil and Gas/VP

Houston Texans Professional
Football Team; Mike DeHart, Stuller
Management Services, Inc.; John
Breaux, Former U.S. Senator;
Charles DeBellevue, Colonel, U.S.
Air Force; Dr. Ross Judice, Former
Acadian Ambulance and Air Med,
EVP and CMO
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ADMISSIONS CONTACT: DR. C. EDDIE PALMER, DEAN OF THE GRADUATE SCHOOL

ADDRESS: MARTIN HALL, ROOM #332, P. O. BOX 44610, LAFAYETTE, LA 70504-4610
PHONE: 337-482-6965 • FAX: 337-482-1333

E-MAIL: GRADSCHOOL@LOUISIANA.EDU • WEBSITE: MOODY.LOUISIANA.EDU

THE SCHOOLS  483

Career and Placement
Univeristy of Louisiana—Lafayette’s MBA is geared toward working professionals
(some of whom receive tuition assistance from their current employer), so very few MBA
candidates are actively looking for a new job at graduation. Instead, most plan to lever-
age their education for a better position in their current company. As a result, profession-
al development activities are somewhat limited on campus. 

Those who are looking for a new job or hoping to switch careers after graduation can get
help at the campus Career Services center. Though principally aimed at the undergradu-
ate community, Career Services organizes campus career fairs, hosts on-campus inter-
views and recruiting sessions, offers professional-development seminars, and keeps an
updated list of open positions in the area. In addition, the school has a “great alumni
base” and an active MBA Association, both of which can assist with local networking. 

Student Life and Environment
Although it draws the majority of its students from the local community, “There is a very
diverse age range, as well as diversity in ethnicity and fields of interest” at University of
Louisiana—Lafayette. Most students have at least a few years of professional experience
before coming to the MBA program, and even recent college graduates are likely to be
working full-time when they join the program. Though there is a considerable group of
single students, many are “married and have children,” often balancing family life along-
side school and career. Striking a good balance, almost everyone here is “motivated and
achievement oriented, while at the same time being extremely open and friendly.”

Though many students are busy with work obligations and family life, others are “very
conscientious and involved” in the campus community. In their free time, MBA students
can participate in social and networking events put on by the MBA Association, or sign
up for volunteer projects with other MBA candidates. Located in the “little city” of
Lafayette, the overally environment is low-key and student-friendly. According to UL
students, “Lafayette is a great college town,” with ample outdoor activities, great Cajun
and Creole restaurants, and plenty of live music and nightlife.

Admissions
To be considered for admission to the University of Louisiana—Lafayette’s MBA pro-
gram, students must have an undergraduate degree from an accredited university, with
a grade point average of 2.75 or better. Prospective students are also required to submit
GMAT scores, three letters of recommendation, a professional résumé, and a statement
of purpose. 

FINANCIAL FACTS 
Annual tuition (in-state/

out-of-state) $5,265/$13,887
Fees $0
Cost of books $1,200
Room & board 

(on/off-campus) $5,700/$10,200
Average award package $12,765
Average grant $3,000

ADMISSIONS 
Admissions Selectivity Rating 84
# of applications received 176
% applicants accepted 45
% acceptees attending 76
Average GMAT 508
Range of GMAT 450–560
Average GPA 3.23
TOEFL required of 

international students Yes
Minimum TOEFL 

(paper/computer) 550/213
Application fee $25
International application fee $30
Regular application deadline 7/15
Deferment available Yes 
Maximum length 

of deferment 12 months 
Transfer students accepted Yes
Transfer application policy: Can
transfer a maximum of 9 credit
hours. Must apply through regular
process. All transfer credits must be
approved by MBA Director.
Non-fall admissions Yes
Need-blind admissions Yes 
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